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HOW WELL 





Create Online Presence for Cities Without
Improve Public Image by Sharing Good News
Promote What You Do Well
Reach the Citizens, Educate on City News 
Reach Outside City Limits, Increase Tourism
Increase Economic Development







Be truthful
Be factual
Be kind

Be humorous
Be smart

Be engaging
Be responsive

Don’t be rude
Don’t be crass
Don’t ignore



69%

43%
of Americans use Facebook
(PEW Research, 2019)

of Americans get news from Facebook

74%
of those check Facebook every day
(PEW Research, 2019)







• “Facebook” is the world’s top Google search query

• Facebook is the world’s 3rd most visited website, after Google and YouTube

• People spend an average of 11 minutes and 26 seconds on Facebook each time they visit it

• There are more than 10 million Facebook Groups, used by 1.4 billion people monthly

• 79% of Facebook users access the platform only by phone; 19% access via phone and 
computer; and 1.9% only use a computer

• Video posts earn the highest engagement of any type of content on Facebook

https://hootsuite.com/pages/digital-2020
https://hootsuite.com/pages/digital-2020
https://www.facebook.com/business/news/insights/generation-z
https://hootsuite.com/pages/digital-2020


 At least 1 post per day or you start losing reach

 Change the types of posts regularly (photo, video, link)

 Utilize Facebook Live – getting more engagement & reach

 Should be an active platform, not passive.

 A great way to get facts out quickly

 A way to make “the city” approachable, softens the edge of government

 80% of posts should be about the community as a whole, human interest, 20% 
about city notices. Think positive/fun v. necessary. 

 A great way to answer questions and correct facts (many times found in gossip)



 Library

 Police

 Fire

 Animal Shelter

 Recycling

 Trash Service

 Streets

 Water

 Schools

 Events

 Parks

 Employee Recognition

 Staff Out Working

 Chamber

 Downtown

 Industry

 Local Business

 Economic Development

 Growth Stories

 Awards

 Weather

 History

 #tbt

 National Days (list)

 Holidays

 Local Events

 Fun Facts

 Necessary Evils (road closing, water

line, emergency situation



1,617 FOLLOWERS
CITY OF MANNFORD POPULATION: 3,000



 Point of engagement

 Continually updated

 Ability to review stats

 A link to businesses

 A link to Keystone Lake/Tourism

 A link to the County

 Varied posts

 Showing the community what is in their backyard

 Promotional video in the works

 A way for the community to feel a part of what the city is accomplishing





HOW DO YOU WANT TO BE KNOWN?”



 Positive

 Negative

 Crime-focused

 Street closures

 Water line issues

 Agendas & Minutes

 Well-Rounded

 Family-Friendly



LISTENING

ENGAGING



 You will get beat up
 There will be false information
 It is hard to combat

 Staff & council should NOT respond on the gossip page
Watch the commentary and use facts on the city page to 
get the correct information out

HAVE A SOCIAL MEDIA POLICY



 Identify rules for staff and elected people

 Clearly state what constitutes inappropriate behavior

 Identify if and when you will hide or delete content or comments

 Post the policy on your page

 Samples Online

 “Comments posted to this page will be monitored. The City of Harrah reserves the right to 
hide or remove comments, including those that have obscene language or sexual content, 
threaten a person or organization, support or oppose political candidates or ballot 
propositions, promote or encourage illegal activity, promote commercial services or 
products, promote individual causes, websites or social media sites or are not topically 
related to the particular posting.”



 Can I just delete comments?

 Can I hide comments?

 Can we turn comments off completely?

 What about Facebook messages?

 What is the difference in Facebook & Instagram?

 We have an election coming up (bond issue, sales tax), should we post 
about it?





Chamber of Commerce
Main Street
Downtown District
School District
Local Business
Employees
Council
Local Press



Relevant: What do your citizens care about? What are their 
questions? How can you help them? What do they need to know to be good, 
informed citizens?

Real: Be truthful in what you share, and as transparent as allowed. 

Ready: Be prepared to answer questions and engage with your 
community. Be prepared to use social media for an emergency situation.

By building trust in the day-to-day, your citizens 
will turn to you when it is critical.



Copyright: Get images from reputable sources
 Better yet – take your own photos

Negative Comments
Can I delete or hide?

Watch What You Share



Follow other cities, in Oklahoma and beyond.
Roanoke, VA
Round Rock, TX  
Gilbert, AZ  
Enid
Stillwater 
Oklahoma City  
Broken Arrow

Follow other local pages to 
know what else is going on.

Chamber  Business Groups Civic Groups



















Aubrey Weatherford

Aubrey@municipalok.com
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